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GBIJECTI VE

To provide the student with a practical understandi ng of
The role of advertising in society,

The financial effect of adverti sing.

Advertising as part of the marketing m x.

The functions of an advertising agency.

PwONE

STUDENT QOALS

The student will be expected to acquire basic skills and know

ledge to work at an introductory level in a narketing organization

or advertising agency.
RESOURCE MATER AL

Local nedia - class handout nmaterial - texts available in
library, e.g. Advertising Procedure - Kl eppner

METHOD:

LECTURES AND DI SCUSSI ON PERI CDS by instructor and peopl e from
busi ness comunity wi |l supplenent the |earning process to give
added direction and practical insight.

PRQJECTS wi I | be used to reinforce the know edge, skill and under-
standi ng the student has acquired.

STUDENT EVALUATI ON

Tests and witten work ... . - 50%
(3 Tests)
dass participation (of which attendance is an intregal part)
......................... 40%
Project. .. 10%
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SUBJECT MATTER

ADVERTI SI NG CONCEPTS:

The nature of adverti sing
Consurreri sm
Soci al and Econom c concepts.

ADVERTI SI NG STRATEGY:

Basi ¢ denmand strategy

Copy strategy

Copy preparation

Layout concepts

Advertising production- Electronic & Print

MEDIA M X:

Medi a selection principles
Newspapers and nagazi nes
Tel evi sion
Radi o
Q her nedia

ADVERTI SI NG RESEARCH:

THE NEED and Procedures
| NTEGRATI NG THE ADVERTI SI NG PROGRANE:

The advertising budget
Canpai gn strategy and execution

THE LEGAL ASPECTS:

Gover nnent / Medi a/ Consuner contro



